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POLICY FOR QUALITY AND ENVIRONMENTAL 

MANAGEMENT 
 

Infoterra Ltd’s objective is to become a world leader in the 
provision of total geo-information solutions and satisfied customers 
are a key element for the achievement of this strategic goal. 
Quality, as perceived by the customer, is determined by our ability 
to meet our customers expectations measured by performance, 
cost and delivery schedule. We believe that customers satisfied 
with our quality will remain loyal to our products and services. 
 
We also acknowledge that whilst satisfying our customers 
requirements, we as an organisation have a duty to reduce our 
impacts on the environment. We will aim to exceed all legal 
requirements, standards and voluntary requirements in order to 
prevent pollution and continually improve the organisation’s 
environmental performance. We believe that by striving to reduce 
environmental impacts we will deliver efficiencies that will be of 
benefit to our customers, the environment and our organisation. 
 
To reach and sustain our strategic goals we will maintain a highly 
competent and motivated organisation, including partner 
companies and suppliers. We shall continually review our methods 
of operation and apply improvements in a systematic and well-
managed way, to ensure consistent quality of our products and 
services and to improve the environmental performance of our 
organisation. In order to achieve optimum efficiency, each person 
within Infoterra Ltd., as an individual or as a team member has to 
fulfill his or her responsibility within the scope of this Policy.  
 
We are continually improving our Business Management System 
which is based on our experience and which meets the 
requirements of the internationally recognised principles laid down 
in the ISO9001 and ISO14001 standards. With the support of the 
Infoterra Ltd. Quality and Environmental Teams, we as Directors 
are personally committed to leading the implementation of this 
policy and ensuring its success. 
 

 
Dave Fox 

Chief Executive Officer 


